ABOUT ONLINE THINKING
OnlineThinking is an online community for entrepreneurs and
business owners. If you're a small business owner or entrepreneur
looking to grow or start your business with online marketing, then
OnlineThinking is for you.

Learn everything from the basics of internet marketing and the
first steps to get your product and services online, to cutting
edge marketing strategies to attract and retain new customers in
today’s digital world.
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Introduction:
If you have a business, then you’re selling something. It might be a product
of your own, a service you provide, or even an affiliate product.
Whatever it is you’re selling, you need leads and sales, consistently. So,
what exactly is a lead?
A lead is a potential buyer, and more importantly, a qualified prospect that
has been proven to be interested in your products or services.
By the end of this course, you’ll be ready to start generating high-quality
leads, daily, by implementing lead generation funnels that nurture your
prospects with automated emails and get them to buy your products and
services on autopilot.
So, let’s get started!
To Your Success,
Darryn Balanco
-

-

Digital Marketing Specialist
https://www.darrynbalanco.com/
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Lead Generation Funnel Overview
A lead generation funnel is a marketing system or campaign that
seamlessly, and subtly, leads a prospect toward a desired action.
It not only attracts leads, but it also builds trust and relationships with your
list, converts leads into customers, recoups your ad costs and also offers
your customers additional opportunities to work with you.
A large percentage of businesses never achieve their goals by neglecting
to implement a seamless sales process.
When we try to sell anything without a predictable sales process, we’re
likely to make very little profit, because we spend most of our time
facilitating the sale.
If instead, you implement a lead generation funnel to sell products and
services, you’ll be able to reach more prospects and make more sales in
less time.
The net result is that you’ll be able to grow your business larger, a lot
faster, with a much smaller budget. You’ll also gain more time freedom
and you’ll be able to focus on marketing your lead funnel so it can do the
selling for you.
But before you can do any of that, you have to have a lead first, and that’s
what lead funnels do: they help you generate leads.
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To begin, there are f ive main elements to a lead generation funnel:
●
●
●
●
●

Lead magnet (free offer)
Landing page
Thank you page
Sales page (paid offer)
Follow-up funnel

See the image below to understand all the working parts of a lead
generation funnel.

We are going to devote a chapter to each of these five elements, so you
will learn more about how to start generating leads as you move through
this guide.
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Step 1: The Lead Magnet
Now that you have an understanding of what a lead generation funnel is,
it’s time to think about creating your free offer, which many people refer
to as your “lead magnet”.
The “lead magnet” is an irresistible offer that gives a very specific piece of
value to a prospect in exchange for their contact information such as
name, email address and phone number.
The goal of the lead magnet is to maximize the number of targeted leads
you are getting for your offer.
The more leads you generate from your lead magnet, the more sales of
your offer you’ll make.
Most people create a pdf download as their lead magnet or make a short
informative video.
For example, if you’re in real estate and selling houses, you can give away a
free pdf guide on how to find the perfect house, including information
about stuff like zoning regulations, homeowners’ associations, utilities,
road frontage, home inspections, etc.
Lead magnets don’t have to be lengthy, complex or time-intensive to
create. You simply need to solve a specific problem with a s pecific solution
for a specific segment of your market.
Here’s the key…
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The perfect lead magnet will offer tremendous value within 5 minutes of
the opt-in and should help your prospect achieve a specific, known desired
end result.
Try to think about what might appeal to your target audience:
● What would they be interested in learning that they don’t already
know?
● What frustrations or difficulties they might be experiencing?
● What would they be interested in getting a discount on?
You might also consider just offering a discount coupon to leads, especially
if you have a product that is in demand in your niche.
This is especially useful if you have a recurring business model or a sales
funnel with upsells that will allow you to use the initial sale as a loss leader
and make more money on the back end later.
Then it’s time to create the landing page!

Recommended:
MailerLite is a powerful tool that can be used to build all your
lead funnel pages, follow-up funnels, and send email newsletters.

Click Here To Setup Your FREE
MailerLite Account!
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Step 2: The Landing Page
Your landing page is your lead generation page. This is a web page created
and optimized to convert cold traffic into leads. After your prospects
complete the form on the landing page, your autoresponder will direct
them to the page where they can download their freebie.
This page should be relatively short and have a very clear call to action and
outline the specific benefits or known desired end results.
It’s not like a long sales letter. People don’t need that much convincing
when something is free, but they do need some.
After all, they don’t want to give up their personal contact details unless
they really think your lead magnet will benefit them.
For this reason, landing pages should have just enough information to
entice the reader into taking action.
If it’s too long, people will get bored and leave before they opt-in!

5 Elements of The Perfect “Landing Page”
● Headline – This needs to immediately capture their attention and
persuade them to continue reading.
● Sub-headline – This provides a little more information and works as
your headline’s supporting agent.
● Bullet points – Quick, digestible highlights about how your prospect
benefits by subscribing to your newsletter, or entering your funnel.
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● A call-to-action – A direct prompt that instructs your prospect on
how to complete the process of signing up for your free offer.
● Your lead generation form - usually generated by your
autoresponder service or with various form fields and a button to
submit the information.
You will have to sign up for a service that will allow you to build a database
of leads through a lead generation web form.

Recommended:
MailerLite is a powerful tool that can be used to build all your
lead funnel pages, follow-up funnels, and send email newsletters.

Click Here To Setup Your FREE
MailerLite Account!
Most people collect only the name and email address of their leads, but
you might need more information than that, depending on your niche
market, and whether you wish to further segment your lists and identify
potential customers through demographic-based data.
You don’t want to ask for too much information as it might cause people
to get frustrated and leave without filling out your form but you want to
get just enough information to make sure they’re qualified.
In other words, what information do you really need to know upfront, and
what can you gather later in the selling process?
Once your landing page is set up it’s time to setup your thank you page!
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Step 3: The Thank You Page
“Thank You” pages, also known as “Confirmation Pages” are the pages on
your website where website visitors land AFTER they become a lead or
make a purchase.
This page is a fundamental step in the lead generation funnel. It is the one
page that acts as the closing of one conversion and the opening of another
- all on the same page.
First, the thank you page is the perfect delivery or confirmation tool. You
need to affirm the visitor’s action of completing the form on your landing
page, so a thank you page acknowledges the opt-in.
If you take a look at basic lead generation funnel, you’ll see that it ends at
the thank you page:

For example, if you’re in real estate and selling houses, you can give away a
free pdf download on how to find the perfect house, then, from your
thank you page you can deliver instructions on how to access their
download or allow them to download it directly from the thank you page.
Second, the thank you page is the perfect opportunity to open another
conversation and present an offer to the prospect as you now have their
attention.
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It’s the perfect bridge to extend and monetize your funnels by offering
your products and services to your new prospects.
This step is where most marketers, business owners, and companies fall
short. They fail to make an offer in the lead generation funnel on their
“thank you” pages.
This is the biggest mistake one could make.
Your prospect is the most engaged with your brand after they’ve already
signed up for something you are offering.
For example, if you’re in real estate and selling houses, you can give away a
free pdf download on how to find the perfect house, then, from your
thank you page you can deliver instructions on how to access their
download AND you can offer an opportunity to book a consultation or
schedule a call with you directly.
If you take a look at a full lead generation funnel, you’ll see that it
continues on the thank you page by making an additional offer:

In fact, it might be more useful to think of this as a “thank you AND”
page—you’re thanking them for the action they took, and you’re asking
them to take another action.
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That additional action could be to :
●
●
●
●
●
●

Book a consult or schedule a call
Buy a product or service
Share your page via social media
Opt in to get a new piece of content
Join a webinar
Sign up to receive webinar reminders via text message

When your thank you page functions like a “thank you AND” page, you can
connect two funnels together.
The thank you page acts as a connector piece.

3 Goals of The Perfect “Thank You” Page
1. Confirm the transaction – The “Thank You” page should confirm in
the mind of the site visitor that they have successfully subscribed,
purchased, etc.
2. Measure conversions – In your website analytics and PPC advertising
campaigns, when a visit is tracked to a “Thank You” page, this
counts as a goal or conversion.
3. Make another offer – The “Thank You” page is often the most
effective place to make the next offer in your funnel.
Are you seeing the power of the “Thank You” page? It is so important to
pay more attention to your thank you pages as they are among the most
important and valuable pages on your site.
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Step 4: The Sales Page
A sales page is the web page where you’re actually selling your product or
service.
While your landing pages focus on generating leads, your sales pages
focus on closing the deal and collecting payment (or sending your web
traffic through a checkout process located on another page).
If you understand and execute this step, you’ll be w
 ay ahead of most of your
competitors.
Remember, our first goal is to increase the number of customers. So far,
we have only generated leads through the lead magnet. We still haven’t
generated new customers.
The goal of the offer on the sales page is to fundamentally change the
relationship from lead to customer. The conversion of a lead to a
customer will dramatically increase the likelihood of that customer making
repeat purchases in the future.
The key is to make an offer that leads are unable to resist.

5 Elements of The Perfect “Sales Page”
1.
2.
3.
4.
5.

A headline that intrigues and explains what you’re selling
Imagery and graphics showcasing product/service
Bullet points of advantages, features, and benefits
Trust indicators (reviews, testimonials, FAQ, endorsements, etc.)
Eye-catching call to action (CTA) b
 utton

The most common way to make the sales page offer irresistible is by
selling your offer at cost and, in some cases, at a loss to you.
Lead Generation Funnels
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That’s correct. You are not trying to make a living from selling this initial
offer. You are trying to acquire buyers because there is nothing more
valuable than a list of buyers.
When you understand how customer value optimization works you will
understand how this initial offer is the single most powerful addition you
can make to your business — even though you might make no direct profit
from it.
The strategy of this initial offer is simple…
Convert the maximum number of lead magnet leads into paying
customers, even at the expense of your profit margin, with the
understanding that acquiring a paying customer will deliver profit through
the next three steps:
● Additional Offers
● Email Follow-Up
● Retargeting
Most businesses get nowhere by making offers directly to cold prospects.
You’ll see your sales explode with the addition of a lead magnet and
landing page.
By implementing the above strategy, it creates a system whereby you will
have had numerous interactions with this lead before you start to sell to
them. This is why it’s critical to over-deliver with the lead magnet and initial
offer.
You build a system in which you can spend more to acquire a customer
than your competitors. Most businesses don’t have lead generation
funnels in place where they are able to follow up with leads repeatedly and
consistently.
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Their main focus is on selling cold prospects on their offer without
providing any initial value or benefit upfront.
This is why they struggle and you won’t.

Step 5: The Follow-Up Funnel
Following up with your leads to convert them into customers can be done
in a variety of ways such as building a strong relationship with your
prospects using email marketing, creating irresistible offers and pay per
click retargeting.
When marketers talk about passive income and making money on
“autopilot” they’re talking about funnels and marketing automation that
use automated messaging.
Using marketing automation and content creation will help you gain
authority, build a relationship and increase your sales fast.
Marketing automation uses automated emails that are automatically sent
on your behalf.
Unlike with broadcast emails, you don’t have to physically hit send to
distribute your emails. Instead, emails are triggered automatically by
actions visitors themselves take.
An email can be sent immediately upon a visitor taking a certain action (for
example, someone receives an email as soon as they fill in an opt-in form) or
delayed (someone signs up for a webinar, then receives a reminder email the
day before the event).
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Automated emails are effective. Very effective.
In fact, using marketing automation can increase conversion rates by over
50%. That’s because automation runs 24/7, whether you’re hunched over
your computer or taking time off to relax.

2 Types of Automated Emails
1. Action Based - These are emails triggered when a visitor takes
action. Actions can be anything you can track: visiting a page,
subscribing to a newsletter, buying a product or any other action
you’ve selected in your email service provider.
2. Time-Based - These are emails sent after a specific amount of time
has passed. Once a visitor opts in or completes a task, you can send
them an email later on (instead of instantaneously)
When email marketing meets automation, you can create funnels that
generate huge sales and profits while you sleep.
Email is also incredibly trackable. You can see the revenue come in, watch
every action each subscriber takes, and adjust your marketing accordingly.

Recommended:
MailerLite is a powerful tool that can be used to build all your
lead funnel pages, follow-up funnels, and send email newsletters.

Click Here To Setup Your FREE
MailerLite Account!
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Stages of Awareness
The concept of stages of awareness is simple – different people have a
different level of understanding of their own problem and your ability to
provide a solution.
Understanding the stages of awareness can teach you:
●
●
●
●

How long your copy should be
The number of emails to send in your funnel
What you need to talk about in your copy
How to organize your emails to nurture leads instead of just
messaging them

We’ll dig into each a bit more. Let’s start by talking about what the 5
stages of awareness actually are:
1. Unaware: A person doesn’t know they have a problem, and it’s
usually not worth marketing to them.
2. Problem Aware: A person knows they have a problem, but doesn’t
know there are solutions to that problem.
3. Solution Aware: A person knows there are solutions, but hasn’t
chosen one and doesn’t know about your product.
4. Product Aware: A person knows about your product, but isn’t totally
sure it solves their problem.
5. Most Aware: A person knows a lot about your product. They are on
the cusp of buying but need to know the specifics.
Knowing the stage of awareness of your prospect tells you how much
information you need to give prospects before they’re willing to convert.

Lead Generation Funnels

18

Sound Like A Person
How many websites have you seen that sound like this:
“We bring together a variety of best-of-breed, cutting-edge solutions to
optimize your performance and grow your business.”
What?
I might be exaggerating - but only a little. Too often, businesses forget that
they are talking to people (even in B2B, you still talk to people within
businesses).
No one has ever woken up in the morning and thought “man, I could really
use some best-of-breed solutions.”
No one has ever called up a friend for advice and said “I need help
leveraging my existing capabilities to optimize my workflow” (they might
say “I’ve been feeling so unmotivated lately.”)
Choose simple words.
Words that someone might use hanging out in a bar with their friends.
Simple words can still express complicated ideas. They’ll just do it more
memorably.
If you don’t consistently engage with your list, it’s going to be harder to
convert contacts in your email funnel.
How you engage with your list is up to you. You could send weekly,
bi-weekly, or monthly newsletters that point people to your content.
The power of keeping in touch is that it keeps you top of mind. If your
content is good, it builds trust.
Lead Generation Funnels
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A stronger brand relationship means more trust. Which means more
conversions.
If you haven’t sent emails to your list in a while, just start. You don’t need
to make a big announcement – if people are on your list, they want to hear
from you.
And if they unsubscribe because you send them more emails?
They probably wouldn’t have become customers anyway. So congrats!
Your list quality just improved.

Craft A Persuasive Call To Action
This is the moment your funnel has been building towards.
As you near the end of your funnel, you’ll need to include a persuasive call
to action.
What is the main offer of your funnel? What is the ultimate goal you’re
trying to achieve?
This is the last element of your funnel that a prospect will see, but it may
actually be the first one you should put together.
At the end of your follow-up funnel, you need to have two things:
● A single call to action that asks prospects to achieve your goal
● Persuasive copy and design that sells your call to action
What exactly is the offer you’re making to prospects, and where should
you drive them to complete that offer?
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The answer depends on your industry, but here are a few quick examples:
● Businesses that sell information products often push readers to
long-form sales pages.
● Ecommerce businesses send people to product pages or directly to
checkout.
● Service businesses send prospects to contact pages or RFP pages.
● SaaS businesses send a free trial or a demo with a sales rep.
Which option you choose depends on your business—both the industry
and the type/size of your offer.
You don’t need to send readers to a long-form sales page to sell
toothpaste, but you might want a long-form sales page to sell an
expensive electric toothbrush.
No matter your specific CTA, this next piece is critical: use one call to action.
Don’t ask people to make choices. Making choices takes energy. The more
work someone has to do to accept your offer, the less likely they are to
convert.
If you want to sell both toothpaste and a toothbrush, either bundle them
or send separate emails.
One email, one call to action. Limiting yourself to a single call to action
already makes your email much more persuasive.
Email funnels are powerful. Email funnels convert. Email funnels can get
you more customers – and more revenue – without doing more work.
Lead Generation Funnels
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When you understand stages of awareness and funnel fundamentals, you
can create a compelling follow-up funnel that engages your prospects and
converts.
The vast majority of sales “pitches” fail as a result of not fully
understanding what a prospect’s wants, needs, and desires are. Increased
sales and business growth are doubtful, as a result of not building a
relationship with prospects and connecting with them on a deeper level.
Connecting with prospects and fully understanding their wants, needs, and
desires, will increase sales exponentially. The result is that you’ll create a
tribe of “raving fans” and long term clients who take action on your offers
consistently.
A further advantage: You’ll gain authority as a market leader and be able
to sell more of your products at higher prices.

Recommended:
MailerLite is a powerful tool that can be used to build all your
lead funnel pages, follow-up funnels, and send email newsletters.

Click Here To Setup Your FREE
MailerLite Account!
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Step 6: Getting Traffic
Creating traffic and getting interested prospects to see your landing page
is the most important aspect of your marketing strategy. You might think
traffic is the hardest part, but it’s actually a lot simpler than you think to
get traffic!
We’re going to take a look at a few of the best strategies for getting
traffic, both free and paid.

Free Traffic
As far as free traffic goes, there’s only one method that’s quick enough to
generate traffic starting today, doesn’t have a hefty learning curve, and
provides quality traffic that can convert: social media.
Keep in mind that certain markets are more inclined to use certain social
networks than others, so it’s important to locate your market and be
certain you’re focusing most of your time and energy on those locations.
While you can still use other social networks, most of your effort should be
focused on those sites that have a higher concentration of your target
demographic.
We’re going to look at a few of the most popular social networks, and how
you can locate your target demographic on each one in order to find out
which one(s) you should concentrate on.
Facebook
Locating your target demographic on Facebook is relatively simple. Begin
by searching for a topic related to your niche and find pages and groups
that fit your niche.

Lead Generation Funnels

23

For example, if you are offering a dog walking service, you’d want to
search for things like groups for pet owners in your city or state. Find out
how many people are in those groups, and how many groups there are.
This will give you a rough idea of how many people you can reach on
Facebook.
Join these groups and participate in them, making sure you follow their
rules. If they don’t allow promotions, you’ll need to contact the group
administrators and ask for permission to advertise your service.
Otherwise, you should be able to pipe in if people happen to ask about dog
walking services.
You can also start your own group, which is your best option. This will give
you a source of traffic you can turn into leads anytime.
You should also start a Facebook page for your business, and you can even
include a link to your landing page on your Facebook page.
Instagram
Instagram is a great platform for visual content, and you can get a lot of
traffic from it, especially if your business is related to fashion, beauty, art,
lifestyle, food and cooking, crafts, or other topics that are popular.
You can get a good indication of what’s popular on Instagram by opening
the app and clicking the search icon, searching for a term related to your
niche, and then clicking “Tags”. This will show you how many posts are
currently on the site using that phrase, as well as lots of related phrases.
For example, when I search for “dogs”, I see millions of posts with such
hashtags as #dogsofinstagram, #dogs, #dogstagram, and #dogsitting.
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You can also click the “People” tab and click some of the top profiles to
see how many followers they have. This is another good indicator of
interest in your topic.
There are three important steps to getting traffic from Instagram:
1. Fill out your profile and include a link to your website or landing
page there. Make sure to choose an interesting photo of either
yourself or something related to your niche for your profile picture.
And include that link because you can’t include links in the
descriptions of your individual posts! (Just tell people to check your
profile for a link.)
2. Post often. Instagram posts scroll by and are gone quickly if
someone is following a lot of profiles, so the best way to get seen is
to post as often as possible. Don’t spam! Just a few posts a day is
fine but spread them out every few hours. And don’t forget to add
at least 5 relevant hashtags to every post!
3. Follow people who are related to your niche. Many will follow you
back, and others will find and follow you from those people’s
profiles. It’s a good idea to follow at least 20 new accounts each day,
which you can find easily through the search function and referrals
from other people. Stick mostly to following accounts related to
your niche, because you want qualified leads, not just a high follower
count
Pinterest
Pinterest is like an online corkboard. You can have multiple “boards”, and
then pin images with links, sort of like bookmarking a page.
You can find out how popular your niche is on Pinterest by performing a
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search, and then clicking “Boards” to find out how many people have
boards related to your niche AND how many followers those boards have.
You can also search pins for the niche and see how many repins each one
has. This will let you know how interested people are.
Pinterest has a huge amount of traffic, and it’s relatively easy to access just
by following accounts that have some connection to your niche and
pinning content related to your niche and using keywords in your board
names and descriptions.
You’ll need to have some interesting content to pin, so it’s a good idea to
have a blog or website that you use to post content related to your field.
For example, you could have a dog care blog for your dog walking service
and post useful information for pet owners.
One important thing to note is that Pinterest is heavily image-based, so
you’ll need good images to pin that relate to your article.
For example, if you’ve posted an article called “5 Tips for Housebreaking
Your Puppy”, you’d want to include a photo of a dog being trained, or
something related to housebreaking a puppy, and have the title of your
article on the image.
If you take a look at Pinterest, you’ll see that most images are taller than
they are wide. That’s because they take up the most screen real estate
since images are constrained by width, but have much more space to
expand lengthwise. Thus, try to make sure your images follow the same
format.
Other Social Networks
There are other social networks that can be effective, too, depending on
your market. I suggest giving each of these a try to see how they do for
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your particular market, but you might want to concentrate your efforts on
the sites we’ve talked about in this chapter.

Paid Traffic
I don’t recommend using paid ads until you’ve thrown a good amount of
free traffic at your landing page for a while and tested conversion rates.
If you aren’t getting many leads, you may want to make some tweaks to
your landing page and/or lead magnet to increase those conversions.
Once you’re happy with how your page is converting, you can start
sending some paid traffic to it.
Implementing a PPC advertising campaign is the fastest and most effective
solution to get hundreds and even thousands of interested prospects to
see your offers.
Let’s look at some of the most effective paid ad platforms. These are
generally the most profitable, but they may not work for all niches equally,
so be sure to track your conversions carefully, tweak ads as needed, and
kill any ads that aren’t performing.
Facebook Ads
Facebook is generally considered one of the best advertising platforms
because ads are typically affordable and convert well. This is mainly
because of how well they are able to target ads to the appropriate parties.
Remember when we talked about how important it is to get qualified
leads? Facebook is brilliant for that because they have incredibly advanced
targeting options.
You can target people based on age, gender, location, marital status... just
about anything you can think of... PLUS, you can target by interests,
shopping habits, and so much more.
Lead Generation Funnels
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Sticking with our example of using a local dog-walking business, you can
target people in your city or surrounding cities, AND who are dog owners.
You can seriously get THAT specific!
When you create your ad, pay attention to the type of ad you’re creating.
The regular newsfeed and mobile news feed formats are considered the
most profitable.
Keep in mind that the price you pay for your ads on Facebook is heavily
based on your CTR (click-thru rate), so it’s important to design the most
effective ad possible.
If you notice an ad has a low CTR, pause the ad and make changes. Keep
tweaking until you find the right combination to bring in qualified leads at
a low cost.
Other Platforms
There are platforms you can explore as well, such as YouTube, Pinterest,
Twitter, LinkedIn, and many others.
But these can be a little trickier to master than the other three platforms
we discussed, as they are either more expensive, more competitive, or
harder to master.
For this reason, I suggest exploring other platforms once you’ve mastered
the other three we discussed and are getting consistent results.

Retargeting
Retargeting is an extremely powerful advertising method that can be used
at many different ad platforms, such as Facebook.

Lead Generation Funnels

28

The goal of retargeting is to have frequent, strategic communication with
your buyers and prospects that cause them to buy again and again.
This is an advanced technique, but it isn’t particularly difficult to set up.
Retargeting allows you to specifically target people who have already
landed on your landing page but not yet completed the form to become a
lead. This is done to pull them back in and get a second chance at
converting them. It’s also useful because it will allow you to target your
existing leads into sales!
Because you have received their contact information through the landing
page you have the ability to continue marketing. You can offer new lead
magnets, other offers, courses and more because you have permission to
market to them.
You’ll need to set up a retargeting pixel on your landing page. Whichever
platform you’re using will give you the code you need to add to your page.
This will track your visitors’ behavior and target them again later.

Recommended:
MailerLite is a powerful tool that can be used to build all your
lead funnel pages, follow-up funnels, and send email newsletters.

Click Here To Setup Your FREE
MailerLite Account!
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Conclusion
In this guide, you’ve learned how to set up your own powerful lead
generation system from start to finish.
Whether you’re just looking to collect email addresses to build your list so
you can market affiliate offers or your own products and services, you are
now armed with exactly what you need to start collecting those leads and
converting them into loyal customers.
Remember, it’s vital to collect qualified leads. You can have a list of a
million leads, but it won’t do you any good unless those people are
interested in what you have to offer.
It’s much better to have a thousand qualified leads than it is to have a
million unqualified leads unless of course, you’re selling something that
has an extremely wide area of interest.
Start by choosing the right email marketing and page building service
provider.
Most of them have trials, so you can test them out to see which one works
best for your needs, and which one you find easiest to you.
Next, create your lead magnet. This offer should be something fast and
easy to digest, and something that is irresistible to your target market.
Once your lead magnet is ready, create your landing page.
Remember to keep this page simple, and focus on letting people know
exactly what they will get, and why it will benefit them when they sign up.
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After your landing page is complete, create your thank you page. This page
should acknowledge your leads request for your “lead magnet”, then
direct them to your sales page.
Your sales page is the “money-making” destination of your customer’s
journey and also where you will cover the costs of your advertising and
hopefully, make a profit.
Now it's the final step of your lead generation funnel where your follow-up
emails will automatically be sent to your leads to sell your product or
service.
If this step of your funnel is executed correctly you can create funnels that
generate huge sales and profits while you sleep.
Finally, send some traffic to your landing page. Start with free traffic,
refine your page to get a good conversion rate, and send paid traffic once
you know your landing page is converting well.
It’s that simple!
Now get out there and start generating all the leads you need for your
business!
To Your Success,
Darryn Balanco

Online Thinking Founder
https://www.onlinethinking.net/
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Get Started FREE

Build Your Own Lead
Generation Funnel
Ready-made, automated lead generation funnels: b
 uild your landing pages,
automate your emails, generate more leads, and convert your customers.

Become an email marketing expert with advanced tools made easy for you.
Includes live 24/7 support and the latest features like landing pages and
automation.

Click Here To Setup Your FREE
MailerLite Account!

